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% 2 00% 50.0% 500% 00% 0.0% 00% 50.0%
HE P R
LERD 13 462% 30.7% 769%  00% 7.7%  7.7% 15.4%
tad 89 21.3% 529% 742%  1.1%  0.0%  1.1% 24.7%
B 151 13.9% 54.4% 68.3%  26% 00%  26% 29.1%
B i Rt 25 24.0% 56.0% 80.0%  0.0%  00%  00% 20.0%
B HE 22 409% 546% 955%  0.0%  00% 00% = 4.5%
HE o H|
R 3 Rl Yy 79 53.2% 443% 975%  0.0%  00% 00% = 2.5%
P ECE A 20 ISR R LR N N 192 47% 552% 59.9%  26%  05%  3.1% 37.0%
A ALE WA 29 345% 621% 96.6%  0.0%  00%  00%  3.4%
HEPRE IS5
86 535% 44.2% 97.7%  00%  00% 0.0%  2.3%

* 3 7 i+ = f 2 (Chi-Square) » 3% % Bcehbi % 1248 % £ 0.05 kg ¥ K3 o
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A 214 70% 56.6% 63.6% 2.3% 0.5% 2.8%  33.6%
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Bk 300 62 157 219 30 2 32 49
BE LY 100.0% 20.7% 523% 73.0% 10.0% 07% 10.7% 16.3%
5]
e 121  24.8% 49.6%  74.4% 9.1% 0.0% 9.1% 16.5%
S 179 17.9% 542% 721%  10.6% 11% 11.7% 16.2%
HE ¥
20-29 # 28 143% 64.3% 78.6% 7.1% 0.0% 71% 14.3%
30-39 # 54 241% 59.1% 83.2% 5.6% 1.9% 7.5% 9.3%
40-49 & 43  37.2% 395% 76.7% 9.3% 0.0% 9.3% 14.0%
50-59 # 71 225% 56.3%  78.8% 8.5% 1.4% 9.9% 11.3%
60 s 104 125% 48.1% 60.6% 14.4% 0.0% 14.4% 25.0%
HET AR
B 43 47% 41.8% 465%  18.6% 0.0% 18.6% 34.9%
®(5)* 30 133% 60.1% 73.4% 13.3% 0.0% 13.3% 13.3%
B 1) 87 195% 53.0% 725% 11.5% 1.1% 126% 14.9%
B g 121 223% 57.1%  79.4% 5.8% 0.8% 6.6% 14.0%
FAE AR 18 66.7% 33.3% 100.0% 0.0% 0.0% 0.0% 0.0%
Fial 1 0.0% 0.0% 0.0% 100.0% 0.0% 100.0% 0.0%
HENE
E RS Sl | 5 0.0% 80.0% 80.0% 20.0% 0.0%  20.0% 0.0%
EW AT SN O L 39 30.8% 61.5% 92.3% 0.0% 0.0% 0.0% 7.7%
LELR 22 40.9% 546%  95.5% 0.0% 4.5% 4.5% 0.0%
FFR 2 pAIEE X LR 9 333% 55.6% 88.9% 0.0% 0.0% 0.0% 11.1%
T2 074 R 46  326% 60.9%  93.5% 2.2% 0.0% 2.2% 4.3%
JEFFL T4 R 2 B F R 21  286% 38.1% 66.7% 9.5% 48% 143%  19.0%
BikidtcE4 2 A R 38 132% 42.1% 55.3% 7.9% 0.0% 79% 36.8%
WEREAEEZ 2R 4 0.0% 75.0% 75.0% 25.0% 0.0%  25.0% 0.0%
AP 2 F 41 5 0.0% 40.0% 40.0%  60.0% 0.0% 60.0% 0.0%
g2 6 16.7% 49.9% 66.6% 16.7% 0.0% 16.7% 16.7%
R T R 97 113% 485% 59.8%  16.5% 0.0% 16.5% 23.7%
EEIFEA 6 0.0% 83.3% 83.3% 16.7% 0.0% 16.7% 0.0%
Fiag 2 0.0% 0.0% 0.0%  50.0% 0.0% 50.0% 50.0%
EAY %
EAE Y 13 46.2% 30.7%  76.9% 7.7% 0.0% 7.7% 15.4%
e 89 236% 472% 70.8% 10.1% 0.0% 10.1% 19.1%
T 151  13.9% 58.3% 722% 11.9% 13% 132% 14.6%
B A B 25 32.0% 40.0% 72.0% 8.0% 0.0% 8.0% 20.0%
Hiu R 22 273% 59.1%  86.4% 0.0% 0.0% 0.0% 13.6%
HE o H|
o R M R 79 443% 481%  92.4% 1.3% 0.0% 1.3% 6.3%
AT R g B2 IR AR 192 9.4% 52.6% 62.0% 14.6% 1.0% 156% 22.4%
3R A AT B 29 31.0% 622% 93.2% 3.4% 0.0% 3.4% 3.4%
HEPEEIF S %
7 86 41.9% 49.9% 91.8% 3.5% 0.0% 3.5% 4.7%
Pl 214  121% 53.4% 65.5% 12.6% 0.9% 13.5% 21.0%
il *4 o7 5+ 2 H 2 (Chi-Square) b 3% IE % ficenkg F M 48 5 iE 0.05 Bg KR o
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Bk 300 84 172 256 17 5 22 22
BE A 100.0% 28.0% 57.3% 853% 57% 1.7% 7.4%  7.3%
A
71 121  38.0% 46.2% 842%  83%  17% 10.0%  5.8%
kR 179  21.2% 64.8% 86.0%  39% 17%  56%  8.4%
HiE
20-29 % 28 357% 60.7% 96.4%  00% 36% 36%  0.0%
30-39 & 54 426% 49.9% 925%  3.7%  19%  56%  1.9%
40-49 # 43 41.9% 48.7% 90.6%  47%  0.0%  47%  47%
50-59 # 71 211% 649% 86.0% 7.0% 00% 7.0%  7.0%
60 A 11 104 17.3% 586% 759%  7.7%  2.9% 10.6%  13.5%
HET AR
B 43 47% 69.7% T744%  47%  0.0%  47%  20.9%
B(4)" 30 233% 70.1% 934%  33% 00% 33% 3.3%
FY(oa) 87 24.1% 56.4% 80.5% 12.6%  23% 14.9%  4.6%
Y Y- 4 121  32.2% 56.2% 88.4%  25%  25%  50%  6.6%
f=E T BV 18 778% 22.2% 100.0%  0.0%  0.0%  0.0%  0.0%
FEE 1 100.0%  0.0% 1000%  0.0%  0.0%  0.0%  0.0%
HARE
FoHKAR 5 200% 80.0% 100.0%  0.0%  0.0%  00%  0.0%
L AT SISk R 39  462% 46.1% 923%  0.0%  00%  00%  7.7%
LEAR 22 364% 455% 81.9% 136%  0.0% 13.6%  4.5%
PR 2 M E X AR 9 556% 44.4% 100.0%  0.0%  0.0%  0.0%  0.0%
L1 AR 46 37.0% 63.0% 1000%  00%  00%  00%  0.0%
JRAFLEA B2 & § R 21 333% 52.3% 856%  48%  48%  9.6%  4.8%
BAkiddcEsd 2 4R 38 23.7% 474% T711% @ 7.9%  26% 105% 18.4%
BHRXEETE n LR 4 250% 50.0% 750%  0.0%  0.0%  0.0% 25.0%
AR a1z ¥4 1 5 40.0% 40.0% 80.0% 20.0%  0.0% 20.0%  0.0%
g4 6 333% 66.7% 1000%  0.0%  0.0%  0.0%  0.0%
1tk 97 134% 65.9% 79.3%  93%  21% 114% = 9.3%
EE/FEE 6  0.0% 100.0% 1000%  0.0%  0.0%  0.0%  0.0%
% 2 500% 00% 500% 0.0% 50.0% 50.0%  0.0%
HE AP H
£ R 13 615% 30.8% 923%  0.0% 7.7% 7.7%  0.0%
R 80 258% 63.0% 888%  45% 00% 45%  6.7%
B 151 245% 59.6% 84.1%  6.0%  2.6%  8.6%  7.3%
B % B 25 36.0% 44.0% 80.0% 16.0%  0.0% 16.0%  4.0%
BB 22 318% 50.0% 81.8%  00% 00%  00% 18.2%
HE o H|
AR R HEE AR MR 79 51.9% 41.8% 93.7%  00% 00%  00%  6.3%
EEG Y 2) SRS LN N 192 156% 64.0% 79.6%  89%  26% 11.5%  8.9%
AT A 29  448% 55.2% 100.0%  0.0%  00%  0.0%  0.0%
HEPEEBR S %
7 86 535% 43.0% 965%  12%  00% 12%  2.3%
23 214  17.8% 63.1% 80.9%  75%  2.3%  9.8%  9.3%
il *4 o7 5+ 2 H 2 (Chi-Square) b 3% IE % ficenkg F M 48 5 iE 0.05 Bg KR o
T2 I HEA TR ZIRAAEE AR AN F IR TSR FHBHE B 520 53 14 3 250%) o
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